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Analysis of marketing strategy of refined oil products

under the new market situation in China
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Abstract: At present,the competition in the retail market of refined oil products in China is becoming more and more
fierce.Enterprises which used to control the whole domestic refined oil market by monopolizing resources must make
changes actively,understand the marketing status of refined oil under the new situation,realize the all-round adjustment
of marketing strategy,further accelerate the role transformation,improve the adaptability of the market.In the face of the
new market test to develop targeted coping strategies.Based on this,the minute researches on the marketing of refined oil

products,and puts forward the marketing strategy for reference.
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